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NEAR 70 000

MUTUAL FUNDS
DOMICILED GLOBALLY

2.4

BRANDS REMEMBERED SPONTANEOUSLY ON B2B
MARKETS

20 MILLIONS

BRANDS INCLUDING WEB BRANDS



A STRUCTURAL EVOLUTION OF
THE MARKET

New actors, new regulations, new
technologies: towards a
disintermediated approach?
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HOW TO EMERGE
AND

DIFFERENTIATE



1. BUILDING BRAND TRUST
2. INNOVATIVE SERVICES
3. MASTERING CONTENTS



#1.
BRAND

TRUST Is
KEY



IF PRODUCT PERFORMANCE IS
THE BETA OF AN ASSET
MANAGEMENT COMPANY,

BRAND IS ITS ALPHA.
Fund brand study 2013
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#% Schroders

Growth is returning to the Eurozone.
Grow with it.

DWS Invest Top Euroland *****




The Meaningful The majority of Just 20% of

Key Brands Index people worldwide brands worldwide
Findings outperforms wouldn’t care are seen to
2013 the stock markets if 73% of brands meaningfully

by 120% - an disappeared positively impact

out-performance tomorrow people’s lives

, on par with the

-~ 4 A\ top hedge funds
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Phdotty the green line

Challenge

Spread the message thal Fdekty
oflerad the parsonakzed gudance
customen waned in the midst of
8conomic turmod

Reassure consumers thal Fidelty
reprasentalives arn avalable 247

Ay
Strategy o
Turned Fidelty's Iconic “Grean PGA {gall) MLD |baseball) Playots
Line" into an actual GPS % sase ‘ “ s3] e 83 26 o0 Rarke? agniind ant dhrnasnee Q pecivc fa) PEs
corsumer concerns by  giving
directions and acting as their
financial guida

Results T .
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Wa msiored consumer contidence Shorten the distance between e s sy -

and Fidelty had the highest you and your goals
unaded adverising wareness in

the category

Unalded consideration and brand

preference exceeded compelilons

by +10 peinis.

Customer  satisfaction  increased
1368%

Increased growth by 12%

Recalodate the
TSt 19 reticenen
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Schroders put online a simple tool to
explain its business cycle approach: this
tool allows to assess where we are in the
Schroders business cycle, which determines the level
of risk wanted in the portfolio. That level of
risk then changes as we move through the
different phases of the business cycle.




#% Schroders Global Home ~ Change country  Aboutus  Contactus  Q

About Schroders + Fund centre + Funds in focus + Multimedia + Literature + News & analysis «

Home Funds in focus

Capturing opportunities

We aim to capture the best European opportunities by understanding the
stocks most likely to outperform in each stage of the 'business cycle',

Business cycle approach Meet the manager Our funds




Gwr funds

Business cycle approach Meet the Manager

Business cycle approach
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Our funds

The three funds using this distinct approach are:

Schroder ISF European
Opportunities

The fund aims to outperform the
benchmark, the MSCI Europe Net TR
index, by =2% (net of fees) p.a. over

the medium term.

e ] Sales aid

=] Factsheet

=] KIID

Schroder ISF European
Equity (ex UK)

The fund aims to outperform the
benchmark, the FTSE World Europe ex
UK index, by =2% (net of fees) p.a. on
a calendar year basis over the medium

term.
o] Sales aid
L Factsheet
=] KIID

Schroder ISF European
Equity Absolute Return

A long/short equity fund which aims to
achieve absolute returns regardless of
market conditions, with lower volatility
and correlation to the FTSE World
Europe index. It targets 10% p.a., net of

fees.
or] Sales aid
or] Factsheet
=] KIID
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CIBC imagined a new way to engage with
financial advisors: by building a tool
allowing them to create proposals on

@38 CIBC various types of investments with CIBC,
detailing the client's investments, potential
savings, and fund performances.

Pl Asset Management

Since launching in Nov 2013 there has
been a 45% net increase in sales.



var, 2.0.0
General Information Portfolio Information e Review Portfolio(s)

Individual Portfolio Summary

Jack Jamison - Income Portfolio - Non-registered o

Amount Invested: Annual Account Fee: Potential Tax Savings:

$250,000 $3,680 | 1.47% $1,067

Portfolio Objective and
Investor Surtability

Portfolio Objective

Managed with a focus on regular income with modest capital growth expectations

Strategic and
Tactical Asset Mix

Investor Suitability

* Low tolerance for risk
Asset, Geographic * Recognize there will be fluctuations in the market value of the portfolio
and Style Mix * Medium to long-term investment time horizon

Portfolio Breakdown

-
[ onsolidated



var. 2.0.0

General Information Portfolio Information e Review Portfolio(s)
Individual Portfolio Summary
Jack Jamison - Income Portfolio - Non-registered o
Amount Invested: Annual Account Fee:

Potential Tax Savings:

$250,000 $3,680 | 1.47% $1,067

Portfolio D_bjec_tl_ve and Asset Mix Geographic Region Investment Style
Investor Suitability

Strategic and
Tactical Asset Mix
Asset, Geographic
and Style Mix ‘\

Portfolio Breakdown

Generate Report Consolidated Portfolio

Mext Portfolio =




General Information

Individual Portfolio Summary

Portfolio Information

var. 2.0.0

9 Review Portfolio(s)

Jack Jamison - Income Portfolio - Non-registered

Annual Account Fee:

$3,680

Amount Invested:

$250,000 1 1.47%

Portfolio Objective and

Potential Tax Savings:

$1,067

Manaqger

Investment

Allocation

Weight

Investor Suitability Style

Imperial Short-Term Bond Pool 40 % $100,000
Strategic and
Tactical Asset Mix CIBC Global Asset Management Inc. 100 % Ff:-'.E'-EiC Income
ore
Imperial Canadian Bond Pool 32 % $80,000
Asset, Geographic
and Style Mix CIBC Glohal Asset Management Inc. 50 % Fi:l:EdI: Income
ore
CIBC Global Asset Management Inc. 50 % Fixed Income
Portfolio Breakdown e

T

Next Portfolio =

Generate Report Consolidated Portfolio
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ADVERSTISING :
NEW TOOLS, NEW RULES

Average click rate for

online banner ads
2000 2014

of people worldwide use adblocks , a raise of 70%
between June 2013 and June 2014

Time dedicated to looking at an ad =
up to Time dedicated to read an article

time spent online is on content websites (Google 2013)

PAGE 21



Distribution of advertising spending worldwide in 2013 and 2018 by medium

Market share

ZJEED

31% 32%

30% #+

20% w4

10% »+

0%

14%

10%

6%

4%

|

12%
10%

TV (excluding
online and mobile)

Digital

2013

Newspapers

(print)

Radio

2018

Magazines

Out-of-home

Other



Search

Display/banner

Mobile

Digital video

Classifieds

Lead generation

Rich media

Sponsorship

& MARKETINGCHARTS.COM

Top Online Ad Formats, by Share of Revenues

% share, % change in spending

2013 vs. 2012

-
5
B
3%

B 2%

2%

Source: IAB/PricewaterhouseCoopers



http://www.marketingcharts.com/online/key-trends-consistent-as-online-ad-revenues-grow-another-17-in-2013-41963/attachment/iabpwc-top-online-ad-formats-by-revenue-share-2013-v-2012-apr2014/
http://www.marketingcharts.com/online/key-trends-consistent-as-online-ad-revenues-grow-another-17-in-2013-41963/attachment/iabpwc-top-online-ad-formats-by-revenue-share-2013-v-2012-apr2014/

BY SHIFTING PARADIGM FROM
ADVERTISING TO MARKETING CONTENT,

ASSET MANAGEMENT BRANDS

CAN ADRESS THEIR TARGETED
AUDIENCE MORE EFFICIENTLY.
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PLACING THE
STORY

REACHING
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PLACING THE
STORY

REACHING

Creating
new formats
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BlackRock has developed a
comprehensive content strategy,

1Y 2

BLACKROCK adressing all target audience in every
country, and creating content specifically PLACING
designed for the internet. SR N

G OuUT



BLACKROCK®

Products Investment ideas Insights Resources

e
.

| What investors are thinking

- Our Investor Pulse survey sheds light on what investors are thinking
and doing in the current investment environment.

& Email & Print

Investor Pulse: Survey results for the UK

Investor Pulse findings

Overview

N

N

» X X . A 1. M UK citi d
In the face of challenging global economic conditions and a new world of investing, we wanted to e

know what people in the UK were thinking about their financial futures. So, in partnership with
independent research agency Cicero Group, we surveyed 2,000 people in the UK to understand
what was on their minds.

v

2. A heavy reliance on cash

3. Knowledge gap around income investing

N

2 4. Inaction may affect retirement hopes




- The Economy 3
- Interest Rates £
< DT

- Geopolitical Risk S
B o

I ishares THe Blog

by BLACKROCK'

HOME ECONOMY INVESTING ETFS INSIGHTS MARKETS VIDEOS

gnsin the Fed Statement of r-Than-Expected Fed Rate Hike

ECONOMY S v [in] £ | 3|
5 Signs in the Fed Statement of a

Sooner-Than-Expected Fed Rate

BLACKROCK’

ABOUT THE CONTRIBUTOR

n
Managing Director

Rick
Officer o
Co-head of Am

Operating Committee.

MORE FROM RICK
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PLACING THE
STORY

REACHING
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Being where
the audience
1S

REACHING



INVESTMENT

;.24 MANAGERS

AXA adresses directly IFAs by creating a
dedicated information space within the FT
Advertiser: a space where content is
provided both by AXA IM experts and FT
Adviser journalists.

TELLIN
G THE
STORY

REACHIN
G OouT



Adviser Rant: Bravo FCA UK Equities - June 2014
for honing client money

ADVISER | &S

nion | Tools & Data | Our Publications

INVESTMENT
;.21 MIANAGERS

redefining ./ irvestment solutions




FT ADVISER
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Inflation s a crucial issue for + Inflation, Deflation and
Quantitative Easing long-term investors. Investor Risk App__otlb .

FT ADVISER

D ‘ Global Approach
The world is a far larger place than before, financially
speaking.

FT ADVISER

How much "diversification’ do Fund Timeline °
would be redundant. you need in a portfolio? looking back over 35 years
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PLACING THE
STORY

-
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alking through
targeted
channels



Eric Chaney

Breaking views, Economic & Financial
insights on global markets by the Chief
Economist of AXA -the global insurer- &
Head of Research of AXA Investment
Managers

Q Paris, France

$ axa-im.com/en/research

ABONNES

28 238

Tweets [weets et réponses

&‘. Eric Chaney
Germany: Firms Go on U.S. Buying Spree
(@WSJeurope). Now we know where the C/A
surplus goes. What about the Dutch?

Y% ot GLP VU IS Ia D
10 10
"\

@AXA
@AXAIM

@AXAResearchFund

www.axa. comien/disclaimerntwitter
www.axa. comifriavertissementtwitter

redefining / standards m
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Cisco

Home Careers

B APCER s S el Sk TS 4 How You're Connected
TOMORRO\VV starts here . -~y 1
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‘Jt.o, .)u DUSINESS WOrk

chang
Call us B66-432-1783
76,230 Employees on LinkedIn
See all
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Careers
Csco iN»‘«SD;‘-.C': CHC- : enables paople 10 make poweriul connections-whether in business,
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Recent Updates

onneacied

ne world's largest global Intercloud — a woridwide network of interco

Cisco Cisco is creating 1
clouds and cloud service providers. Yesterday we accelerated our sirategy with the acquisition of
orivate OpenStack cloud service company Metackud: ...

Join the winning cloud team at Cisco
V\ r;, oy ':l .-.9 e bestteaminthe b

3
continue to change the way the world works, lves, plays and

learms by connect ng the unconnecied.
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Anderson Schinemann, Volkan Celeld +126
Cisco Securi
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Intelligent cybersecurity for the real world. Cisco provides unmatched

visibility, continuous control & advanced threat protection across the entire

attack continuum-before, during, & after an attack.

Industry

Information Technology and Services

Cisco Security Why Is Enabling Only Authorized Users So Complex?
http://cs.co/60450a6D

Why Is Enabling Only Authorized
Users So Complex?

In the past, a critical
component of preventing threats was
understanding and controlling network
access and access to network

40016 folowers IR

Followers
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Cisco Security Discover how Cisco TrustSec technology can help make
PCI DSS compliance easier and faster. Register now for our live webcast on
Sept 24: http://cs.co/60450m2N

= B e
.

%

Making PCI Compliance Easler
with Cisco TrustSec

Learn how Cisco TrustSec
can help make PCI DSS compliance
much easier and faster by reducing the




THANK YOU




